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1264.4000.01 
 Media, Business, Governance, Society: The Israeli Model of Capitalism in a Comparative Perspective

Prerequisites: None
First Semester – 2016/17
	Section
	Day
	Hour
	Exam date
	Lecturer
	Email
	Telephone

	
	Monday, Tuesday
	18:00-20:45
	As posted on the list of exams
	Guy Rolnik

Dr. Shelly Gottfried
	Guy.Rolnik@chicagobooth.edu
Shelly.gottfried.1@city.ac.uk
	


Teaching Assistant (TA):  Avi Motil

                                   Avimotil@post.tau.ac.il

Office Hours: By appointment
	Course Units


1 course unit = 4 ECTS units
The ECTS (European Credit Transfer and Accumulation System) is a framework defined by the European Commission to allow for unified recognition of student academic achievements from different countries.

	Course Description


This course explores the Israeli model of capitalism, specifically the relationship between state, business, media and civil society.  It manifests the challenges of democracy, regulation and economic merits, and the role of key players in shaping decision-making processes. 

The Course will begin by exploring the state-business relationship in Israel. It will then delineate the non-market strategies business employ to influence their regulatory environment. Next, we will explore the business model of the media and its relationship to corporations, and its influence on politicians, regulators, business, voters and consumers. 

The course will conclude by exploring particular non-market forces and strategies shaping the decision-making processes, illuminating the role of the ‘start-up nation’ in the labor market. 

Students taking this course will learn about the huge influence regulation and reputation have on businesses and market structures, and gain a profound understanding of the business models and forces that drive the media world and the role of these powerful actors in market economies

This course features 4-5 guest lectures by leading players in the Israeli political economy. 

	Course Objectives


Upon completion of the course, the student will be able to:

1. Get acquainted with key terms in global political economy, specifically – varieties of capitalism and the conception of crony capitalism

2. Map domestic and global players shaping decision-making processes

3. Establish a critical perspective on the implications of captured regulation, concentrated media control and entrenched financial sector

4. Understand the role of the hi-tech sector in the Israeli labor market

5. Identify the characteristics of the Israeli economy

	Evaluation of Student and Composition of Grade 


	Percentage
	Assignment
	Date
	Group Size/Comments

	10%
	Class Participation: 


	
	

	20%
	Class presentation
	6.2.2017
	

	70%
	Final Assignment
	15.3.2017
	1-2 students


* According to University regulations, participation in all classes of a course is mandatory (Article 5).

* Students who absent themselves from classes or do not actively participate in class may be removed from the course at the discretion of the lecturer. (Students remain financially liable for the course even if they are removed.)

	Course Assignments


The final assignment will be a thesis, of up to 5000 words, a short movie, a mobile app, or another creative product, covering one or more of the topics discussed in class. It will analyze the key points, including the challenges, surrounding consequences, and suggested ways to coop with them, in the Israeli political economy. Class presentation is designed to share initial draft with mentors and classmates, in order to consolidate a solid, comprehensive and sharp product. Up to 2 students may work together on the same assignment.

	Grading Policy


In the 2008/9 academic year the Faculty instituted a grading policy for all graduate level courses that aims to maintain a certain level of the final course grade.  Accordingly, this policy will be applied to this course's final grades. 
Additional information regarding this policy can be found on the Faculty website. 

	Evaluation of the Course by Student


Following completion of the course students will participate in a teaching survey to evaluate the instructor and the course, to provide feedback for the benefit of the students, the teachers and the university.

	Course Site (Moodle)


The course site will be the primary tool to communicate messages and material to students.  You should check the course site regularly for information on classes, assignments and exams, at the end of the course as well.
Course material will be available on the course site.
Please note that topics that are not covered in the course material but are discussed in class are considered integral to the course and may be tested in examinations.
	Course Outline*


	Week
	Date
	Topic(s)
	Comments

	1
	16.1.2017
	The political economy of Israel – the evolution of the state-business nexus
	Dr. Shelly Gottfried

	2
	17.1.2017
	Key Challenges: The Organized labor market and the concentrated financial system- solutions anyone?
	Dr. Shelly Gottfried



	3
	23.1.2017
	Bird’s-eye view and the theory of markets and regulation


	Guy Rolnik

	4
	24.1.2017
	The business of media, its role in a democracy and how it really works


	Guy Rolnik

	5
	30.1.2017
	The power of the media, and how business affect both media and regulation


	Guy Rolnik

	6
	31.1.2017
	Decision-making processes in Israel, Silicon Valley and non-market strategies
	Guy Rolnik

	7
	6.2.2017
	Class presentations
	Associated mentors


*Subject to change. Additional guest lecturers will be present, and dates and times of their lectures will be notified prior to the beginning of the course. 

	Required Reading


Sessions 1-2:

Maman Daniel and Zeev Rosenhek. The Institutional Dynamics of a Developmental State: Change and Continuity in State-Economy Relations in Israel Studies in Comparative International Development 47: 3 (2012)
Morck, Randall, Daniel Wolfenzon, and Bernard Yeung. Corporate governance, economic entrenchment and growth. No. w10692. National Bureau of Economic Research, 2004

http://www1.worldbank.org/finance/assets/images/Presentation_of_the_Morck__Yeung__Wolfenzon_paper.pdf
Rajan, Raghuram, and Luigi Zingales (2003) Saving Capitalism from the Capitalists: Unleashing the Power of Financial Markets to Create Wealth and Spread Opportunity. New York: Crown Busines:1-24

קוסנקו, קונסטנטין. 2008. התהוותן של הקבוצות העסקיות בישראל והשפעתן על החברות ועל המשק. חטיבת המחקר בבנק ישראל - http://www.boi.org.il/he/research/pages/papers_dp0802h.aspx       

עיקר המלצות דוח ועדת טרכטנברג: http://hidavrut.gov.il/sites/default/files/%20%D7%9B%D7%9C%D7%9C%D7%99%D7%AA.pdf
סטנלי פישר חושף: מי משפיע מאחורי הקלעים במשק הישראלי, דהמרקר, 10.06.2009  http://www.themarker.com/career/1.547109                                                                                   
Sessions 3-5:

Ahern, Kenneth R and Sosyura, Denis (2011) “Who Writes the News? Corporate Press Releases During Merger Negotiations,” Ross School of Business Research Paper.

Besley, T and Pratt, A (2006) ‘Handcuffs for the Grabbing Hand? Media Capture and Government Accountability’, American Economic Review, 96(3) pp.720– 750. 

Djankov, Simeon et al (2003) ‘Who Owns the Media’, Journal of Law and Economics, XLVI, 341

Fengler, Susanne and Russ-Mohl, Stephan (2008) ‘Journalists and the information-attention markets: Towards and economic theory of journalism’, Journalism, 9, 667

Gentzkow, Matthew, Glaeser, Edward, Goldin, Claudia (2004) “The Rise of the Fourth Estate: How Newspapers Became Informative and Why it Mattered”, NBER WP.

Session 6:

Gonzalez-Herrero and Smith (2008) ‘Crisis Communications Management on the Web: How Internet-Based Technologies are Changing the Way Public Relations Professionals Handle Business Crises’,  Journal of Contingencies and Crisis Management, 16 (3) (2008) pp.143-153. 

Lee, Robert and Jones, Oswald (2008) ‘Networks, Communication and Learning during Business Start-up: The Creation of Cognitive Social Capital’, International Small Business Journal, vol. 26, no. 5,  pp.559-594.
	Recommended Reading


Sessions 1-2:

Krugman, Paul, November, 3, 2011. Oligarchy -  American style. NY Times, available at  http://www.nytimes.com/2011/11/04/opinion/oligarchy-american-style.html?_r=0                                    ראה גם: קרוגמן: "ריכוזיות העושר גרמה למשבר הכלכלי 

Lessig, Lawrence (2011) Republic, Lost: How Money Corrupts Congress--and a Plan to Stop It. New York and MA: Twelve – 1-10; 309-318.‏   
Winters, Geffery, A.(2011) Oligarchy. Cambridge: Cambridge University press: 1-39

הנוכחי" - http://www.themarker.com/wallstreet/1.1701389
דוח הוועדה לבחינת יחסי הון-שלטון בישראל – הוגש למבקר המדינה: 9-48; 95-100
http://progdemocracy.files.wordpress.com/2012/07/d793d795d797-d7a1d795d7a4d799-d795d79ed795d793d7a4d7a1-d7a9d79c-d794d795d795d7a2d793d794-d799d795d7a0d799-2012.pdf
הועדה להגברת תחרותיות במשק, 2011 – טיוטת המלצות :  248-255; 89 -79; 5-12  http://www.mof.gov.il/lists/list26/attachments/291/2011-1111.pdf                                                                                                              

חמדני, אסף. 2009. ריכוזיות השליטה בישראל היבטים משפטיים. ירושלים: המכון הישראלי לדמוקרטיה:  18-24; 98-103, זמין ב - http://www.idi.org.il/media/271067/pp_78.pdf
ממן, דניאל. 2008. "שינויים מבניים 'בכלכלה הגדולה' ובקבוצות העסקיות בישראל', משפט ועסקים ח' 123-    157    http://portal.idc.ac.il/he/lawreview/volumes/volume08/documents/maman.pdf                                        

שלו,מיכאל. "הרקע הכלכלי למחאה החברתית בקיץ 2011",. 2012. נייר מדיניות מס' 2012.08, מרכז טאוב לחקר המדיניות החברתית בישראל                                                                                                                               
שלו, מיכאל.  "האם הגלובליזציה והליברליזציה 'נרמלו' את הכלכלה המדינית בישראל?", בתוך דני פילק ואורי רם (עורכים), שלטון ההון: החברה הישראלית בעידן הגלובלי. תל אביב: הוצאת הקיבוץ המאוחד ומכון ון ליר בירושלים, 2004, עמ' 84-115                                                                                                                            

Sessions 3-5:

Curtin, P.A. (1999) ‘Reevaluating public relations information subsidies: Market driven journalism and agenda-building theory and practice’, Journal of Public Relations Research, 11(1), pp.53–90

Gentzkow, Matthew and Shapiro, Jesse M (2010) ‘What Drives Media Slant? Evidence From U.S. Daily Newspapers’, Econometrica, Vol. 78, No. 1, 35–71, also available at http://faculty.chicagobooth.edu/matthew.gentzkow/research/biasmeas.pdf
Hamilton, James T (2003) All the News that’s Fit to Sell, Princeton University Press, Princeton NJ, Introduction and Chap. 1.

Reuter, Jonathon and Zizevitz, Eric (2006) ‘Do Ads Influence Editors? Advertising and Bias in the Financial Media’, 121 Q. J. Econ. 197

Session 6:

Barton, Laurence (2008) Crisis Leadership Now: A Real-World Guide to Preparing for Threats, Disaster, Sabotage, and Scandal, New York: McGraw-Hill. 

Dellorocas, Chrysanthos (2010) ‘Online Reputation Systems: How to Design one that does what you need’, MIT Sloan Management Review, Spring 2010, Vol 51, No 3.

Gaines-Ross, Leslie (2010), ‘Reputation Warfare’, Harvard Business Review, Dec. 2010

Hong, Harrison G. and Liskovich, Inessa (2015) ‘Crime, Punishment and the Halo Effect of Corporate Social Responsibility’. Available at SSRN: http://ssrn.com/abstract=2492202
Lashinsky, Adam (2012) Inside Apple: The Secrets Behind the Past and Future Success of Steve Jobs's Iconic Brand, John Murray. 

