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Semester 2 – 2019
	Course Section Details


	Day
	Hour
	Lecturer
	Email
	Telephone
	Office

	Monday
	08:00-10:00
	Dr. Uriel Stettner
	urielste@tau.ac.il
	03-6406330
	441


Teaching Assistant: TBD
Office Hours: By appointment
	Course Units


2 semester units

4 ECTS (European Credit Transfer and Accumulation System) = 1 course unit

By making higher education comparable across Europe, ECTS makes teaching and learning in higher education more transparent and facilitates the recognition of all studies.
	Course Description


The seminar seeks to expose participants to theoretical and empirical perspectives on entrepreneurship research. It aims at describing the boundaries of entrepreneurship as a field of study and research. We will focus on foundational issues in current entrepreneurship research and attempt to critically examine the range of methodologies that researchers have used to approach critical questions. Participants will familiarize themeselves with dominant perspectives on entrepreneurship, as well as with issues of modeling and researching entrepreneurial concepts and phenomena. As you work in teams on your research project, we will seek to identify promising research areas and examine the process of crafting research papers. 
The seminar consists of class as well as group meetings. During the first three sessions of the seminar, we will hold class meetings to discuss general approaches to entrepreneurship research. We will build on required readings (i.e., required reading list specified in this syllabus), which provide the theoretical and conceptual basis for the class session. For each required reading, you may be asked to present your insights to the class. Then, we will revert to instructor-group meetings during which participants will discuss their ideas and progress on their research project. 
	Course Objectives


The objective of the course is to introduce participants into the field of entrepreneurship research and the problems, theories and methods that are prevalent in empirical research on entrepreneurship. Participants should become familiar with the research field, develop an ability to assess the strengths and weaknesses of empirical research in entrepreneurship, and conduct independent research in the domain of entrepreneurship.
	Assignments and Grade Distribution
 


	Percentage
	Assignment

	10 %
	Active contribution to 3 frontal lectures in (week 1-3) and 3 mandatory group meetings with the lecturer (weeks 4-13 (as per the “course outline” table

	20%
	Presentation of approved research proposal including theoretical background

	70%
	Final written project (Strict Deadline: July 31, 2018)


	Course Assignments


Group Project assignment guidelines: The core output of this seminar is a team based empirical research project written in English. Each project should be structured similarly to an academic paper published in a leading journal on entrepreneurship (e.g., Strategic Entrepreneurship Journal). Accordingly, your project should include a short abstract, introduction, theoretical development section that arrives at one (1) or more testable hypotheses, data & method section, analysis, a discussion and conclusion. Every group is expected to have an approved research project by the beginning of week 6!
You will work in groups of two (2) students. Each project should try to provide all required information on as few as possible pages. Being precise in your argumentation and avoiding redundancy is critical to delivering an effective message!!!  You project must be typewritten with 1" margins, 12 point font, and 1.5 line spacing. Graphs and tables should be placed in a separate appendix. You should demonstrate correct use of theoretical concepts and relevant analytic frameworks as well as provide convincing arguments supported by data. Your group’s insights should be based on your own group’s analysis and reflect your original, individual, and independent thinking. A submission should include on a separate cover page the team members’ ID numbers. The written project should be emailed to the instructor in MS word format any time before the deadline as specified in the “Assessment and Grade Distribution” table above. Late submissions will not be accepted and there will be no individual/group meetings with the lecturer after the end of the seminar.
	Grading Policy


As of the 2008/9 academic year the Faculty has implemented a grading policy for all graduate level courses. This policy applies to all graduate courses in the Faculty, and will be reflected in the final course grade. Accordingly, the final average of the class for this course (which is a core course) will fall between 85-90%.  Additional information regarding this policy can be found on the Faculty website.  
	Evaluation of the Course by Student


Following completion of the course students will participate in a teaching survey in order to evaluate the instructor and the course for the benefit of the students and the university.

	Course Site (Moodle)


The course site will be the primary tool used to communicate messages and material to students. It is, therefore recommended to periodically check the course site. 
	Course Outline



	Required Readings (Read before class)
	Subject
	Week

	1. Aldrich, H. E. (2012). The emergence of entrepreneurship as an academic field: A personal essay on institutional entrepreneurship. Research Policy, 41(7): 1240-1248 

2. Shane, S. (2012). Delivering on the promise of entrepreneurship as a field of research. Academy of Management Review, 37(1): 10-20
	Class meeting: research on entrepreneurship
	1

	3. Alvarez, S. A., & Barney, J. B. (2007). Discovery and creation: alternative theories of entrepreneurial action. Strategic Entrepreneurship Journal, 1(1-2): 11–26.

4. Ramoglou, S., & Tsang, E.W.K. (2016). A realist perspective of entrepreneurship: Opportunities as propensities. Academy of Management Review, 41(3): 410-434. 
	Class meeting: Sources of Entrepreneurship
	2

	5. Gruber, M. 2007. Uncovering the value of planning in new venture creation: A process and contingency perspective. Journal of Business Venturing, 22: 782-807. 

6. Short, J.C., Ketchen, D.J., Shook, C.L., & Ireland, R. D. 2010. The concept of “opportunity” in entrepreneurship research: Past accomplishments and future challenges. Journal of Management, 36: 40-65
	Class meeting: Research Methods, data, and analysis
	3

	Participants meet with the lecturer to discuss their research idea. Participants are expected to have a solid understanding of what and how they intend to research their idea .
	Kick-off meeting with groups 1-8 
	4

	
	Kick-off meeting with groups 9-16
	5

	You must obtain approval for your research proposal before the beginning of week 6

	Presentation of Research Proposal and discussion with lecturer
	Meeting with groups 1-4 
	6

	
	Meeting with groups 5-8 
	7

	
	Meeting with groups 9-12 
	8

	
	Meeting with groups 13-16 
	9

	Discussion of research project progress, feedback by lecturer, and resolution of outstanding problems/challanges
	Meeting with groups 1-4 
	10

	
	Meeting with groups 5-8 
	11

	
	Meeting with groups 9-12 
	12

	
	Meeting with groups 13-16 
	13

	Seminar conclusion
	Class Meeting 
	14
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� According to University regulations, a student must be present in every lesson (Article 5). The lecturer reserves the right to have a student removed from a course if the student is absent from a class with mandatory participation or did not actively participate in class. (The student will remain financially responsible for the course irrespective of his/her removal from the course)


� Course layout and reading assignments are subject to change
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