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Employment 

2025 - 
 

Associate Professor (tenured) ), Coller School of Management, Tel Aviv 
University 

2019-2025 Senior lecturer (tenure track), Coller School of Management, Tel Aviv 
University 

2015-2019 Assistant Professor of Research (non-tenure track), Cognitive, Linguistic 
& Psychological Sciences, Brown University. 

2015-2016 Consultant, Massachusetts General Hospital, The Psychiatry 
Department 

2012-2015 Fellow, Edmond J. Safra Center for Ethics, Harvard University. 
2012-2014 College Fellow, Department of Psychology, Harvard University 
2010-2012 Post-Doctoral Fellow, Harvard University 
2008-2010 Post-Doctoral Fellow, New York University 

 

Education 

2009 Ph.D., Department pf Psychology, Tel Aviv University 
Dissertation: Distance-dependent processing of pictures and words 
Advisors: Yaacov Trope (New York University) and Daniel Algom (Tel Aviv 
University) 

2005 M.A., Department pf Psychology, Tel Aviv University 
Dissertation: The Disentanglement of Self Control from Reactivity: Paradigm 
and Applications 
Advisor: Nira Liberman 
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Publications  

Amit, E., Danziger, S., & Smith, P. K. (2022). Medium is a powerful message: Pictures signal 
less power than words. Organizational Behavior and Human Decision Processes, 
169, 104132. 

Amit, E., Han, E., Posten, A. C., & Sloman, S. (2020). How people judge institutional 
corruption. Conn. L. Rev., 52, 1121. 

Torrez, B., Wakslak, C., & Amit, E. (2019). Dynamic distance: Use of visual and verbal 
means of communication as social signals. Journal of Experimental Social 
Psychology, 85, 103849. 

Amit, E., Rim, S., Halbeisen, G., Priva, U. C., Stephan, E., & Trope, Y. (2019). Distance-
dependent memory for pictures and words. Journal of Memory and Language, 105, 
119-130. 

Lee, J. J., Ong, M., Parmar, B., & Amit, E. (2019). Lay theories of edortful honesty: Does the 
honesty–edort association justify making a dishonest decision? Journal of Applied 
Psychology, 104(5), 659. 

Amit, E., Hoeflin, C., Hamzah, N., & Fedorenko, E. (2017). An asymmetrical relationship 
between verbal and visual thinking: Converging evidence from behavior and fMRI. 
NeuroImage, 152, 619-627. 

Amit, E., Koralnik, J., Posten, A. C., Muethel, M., & Lessig, L. (2016). Institutional corruption 
revisited: exploring open questions within the institutional corruption literature. S. 
Cal. Interdisc. LJ, 26, 447. 

Miller, J. E., Amit, E., Posten, A. C., & Ch, H. (2015). Behavioral economics. Encyclopedia of 
global bioethics. Jersey: Foster Academic. 

Rim, S., Amit, E., Fujita, K., Trope, Y., Halbeisen, G., & Algom, D. (2015). How words 
transcend and pictures immerse: On the association between medium and level of 
construal. Social Psychological and Personality Science, 6(2), 123-130. 

Carnevale, J. J., Fujita, K., Han, H. A., & Amit, E. (2015). Immersion versus transcendence: 
How pictures and words impact evaluative associations assessed by the implicit 
association test. Social Psychological and Personality Science, 6(1), 92-100. 

Soderberg, C. K., Callahan, S. P., Kochersberger, A. O., Amit, E., & Ledgerwood, A. (2015). 
The edects of psychological distance on abstraction: Two meta-analyses. 
Psychological bulletin, 141(3), 525. 

Amit, E., Gottlieb, S., & Greene, J. D. (2014). Visual versus verbal thinking and dual-process 
moral cognition. Dual-process theories of the social mind, 340-354. 



Amit, E., Wakslak, C., & Trope, Y. (2013). The use of visual and verbal means of 
communication across psychological distance. Personality and Social Psychology 
Bulletin, 39(1), 43-56. 

Amit, E., & Greene, J. D. (2012). You see, the ends don’t justify the means: Visual imagery 
and moral judgment. Psychological science, 23(8), 861-868. 

Amit, E., Mehoudar, E., Trope, Y., & Yovel, G. (2012). Do object-category selective regions in 
the ventral visual stream represent perceived distance information? Brain and 
cognition, 80(2), 201-213. 

Amit, E., Algom, D., & Trope, Y. (2009). Distance-dependent processing of pictures and 
words. Journal of Experimental Psychology: General, 138(3), 400. 

Amit, E., Algom, D., Trope, Y., & Liberman, N. (2008). “Thou shalt not make unto thee any 
graven image”: The distance dependence of representation. In Handbook of 
imagination and mental simulation (pp. 53-68). Psychology Press. 

 

Papers Under Review 

Amit, E., Danziger, S. & Sloman, S. (submitted, JCR). Justifying the System: How and Why 
the Law Adects Consumer Responses to Corporate Social Irresponsibility. 

 
Rubinstein, T., **Amit, E., Wakslak, C, and Appel, G. (submitted, JCR). Unveiling the Social 

Dimension of Complexity: Complexity as a Gender Cue in Consumer Behavior.  
 
Amit, E., Shoham, M. Steinhart, Y., & Cohen Priva, U. (submitted, JCP). Worth Repeating: 

how and why numerical repetition is appealing to consumers.  

 

Grants and Fellowships 

Internal Grants 

Year Foundation Title Sum P.I. 

2019 Henry Crown The medium of power $5476 Elinor Amit 

2019 Safra Center of 
Ethics (TAU) 

Markets, Ethics, and the law  Elinor Amit 

2019 Keren Idud (TAU) Moral outsourcing $8200 Elinor Amit 

2019 Coller Consumer Ethical Decision-
Making: The Role of Social 
Networks 

$20,000 Elinor Amit 



2019 Excellency in 
research & 
publication award 

 $1279 Elinor Amit 

2020 Henry Crown Numbers as Communication 
Signal 

$5476 Elinor Amit 

2021 Faculty support  $820 Elinor Amit 

2021 Henry Crown Language change in commercial 
conversations 

$5476 Elinor Amit 

2022 The Solomon Lew 
Center for 
Consumer 
Behavior 

How and why the usage of visual 
(as opposed to verbal) 
representations promotes a low 
sense of self-power. 

$7338 Elinor Amit 

2022 Henry Crown Visual imagery: a friend or a foe of 
financial planning 

$5476 Elinor Amit 

2022 Coller Gender influence: the association 
between processing fluency and 
gender perception 

$20,000 Elinor Amit 

2023 Coller Breaking the gender/complexity 
stereotype 

$20,000 Elinor Amit 

2023 Henry Crown Visual imagery enhances financial 
and time planning 

$6846 Elinor Amit 

 

External Grants 

Year Foundation Title Sum P.I. 

2010 New York 
University 
Challenge Fund 

The representation of 
psychological distance in 
the brain 

$20,000 Yaacov Trope 

2012 Safra Center for 
ethics at Harvard 
University 

The eaect of 
representational format on 
the justification of 
institutional corruption 

$5000 Elinor Amit 

2013 Safra Center for 
ethics at Harvard 
University 

The eaect of 
representational format on 
the justification of 
institutional corruption 

$5000 Elinor Amit 

2014 Templeton Neural Correlates of 
prospection 

$151,000 Elinor Amit and 
Evelina Fedorenko 

2014 Safra Center for 
ethics at Harvard 
University 

The eaect of 
representational format on 
the justification of 
institutional corruption 

$56,582 Elinor Amit 



2016 Templeton Neural Correlates of 
prospection 

$13,685 Elinor Amit and 
Evelina Fedorenko 

2021-
2024 

ISF The eaect of the law on 
moral judgment 

$147,000 Elinor Amit 

 

 

Selected Conferences and Invited Talks 

Bar-Illan University, Psychology Department Colloquium (forthcoming, March 2025). 
Invited talk: The Legality bias 

New York University (Oct 9th 2024). Invited talk: Justifying the System: How and Why Legal 
Status Adects Consumer Responses to Corporate Social Irresponsibility. 

Association for Consumer Research (ACR) (Paris, France, 26-28 Sep, 2024). Invited talk: 
Women are complex, men are simple: The association between gender and complexity and 
its implications for consumer behavior.  

Association for Consumer Research (ACR) (Paris, France, 26-28 Sep, 2024). Invited talk: 
Justifying the System: How and Why Legal Status Adects Consumer Responses to 
Corporate Social Irresponsibility. 

Association for Consumer Research (ACR) (Paris, France, 26-28 Sep, 2024). Invited talk: 
Worth Repeating: How Numerical Repetition Adects Consumer Behavior. 

New York University (Sep 13 2024). A special workshop honoring Yaacov Trope. 

Classic Topics and New Ideas in Social Psychology, The Psychology Department, Tel Aviv 
University (9-10 June, 2024). Talk title: Complexity is a Gender Cue: Implications for 
Consumer Behavior. 

Workshop on Multidisciplinary Research on Consumer Behavior at Tel Aviv University (May 
2024). The complicated case of gender and complexity: implications for consumer 
behavior. 

Solomon Lew Conference on Behavioral Economics (July 2024). The complicated case of 
gender and complexity: implications for consumer behavior. 

Association for Psychological Science (APS) (May 2024). Invited talk for the symposium: 
Examining the Edects of Construal Level from a Social Angle 

New York University, Abstraction seminar, The Psychology Department (March 2024). 
Women are Complex, Men are Simple: Implications of the Gender/Complexity Stereotype 
to Consumer Behavior. 

Society of Consumer Psychology (March 2023). Simply appealing: The appeal of numerical 
simplicity 



The 7th Solomon Lew Conference on Behavioral Economics (June 2023).  

European Marketing Academy Conference (EMAC) (May 2022, Budapest, Hungary). Why 
Low-Complexity Numbers Appeal to Consumers 

Tel Aviv University, Psychology Department Colloquium (April 2022). 

Gender Crossing Borders. Tel Aviv University (May 2022). Symposium on masculine 
hegemony. 

Society for Consumer Psychology (March 2022). Symposium: social signaling 

Academy of Management annual meeting (August 2021): Symposium on Construal Level in 
Organizational Research 

Ben Gurion University (April 2021): Invited talk: Morality seminar 

Marketing in Israel: session organizer (Feb 2021) 

New York University, Stern School of Business: Business Ethics Seminar (November 2020) 

Ben Gurion University, Psychology Department, Israel (talk cancelled due to the 
coronavirus outbreak in 2020) 

Technion, Management Department, Israel (talk cancelled due to the coronavirus outbreak 
in 2020) 

Behavioral Economics (talk cancelled due to the coronavirus outbreak in 2020) 

Boston College, Department of Psychology (2020) 

Marketing in Israel (2019) 

Brown University, Human Cognition Seminar (2019) 

Safra Center of Ethics, Tel Aviv University (2019) 

Disruptive Neuroscience Thechnologies, Rhode Island-Israel Collaborative (2019) 

High Cognition Seminar, Brown University (2019) 

New York University, Department of Psychology, abstraction seminar (2019) 

Brown University, Department of Cognitive, Linguistic, and Psychological Sciences (2019) 

Harvard University, Department of Psychology, Morality Seminar (2019) 

Harvard University, Department of Psychology, Memory Seminar (2019) 

Ideas42 (Behavioral Insight Team), New York, NY (2018) 

Greene-Cushman Lab Meeting, Harvard University, Psychology Department (2018) 

University College of London (UCL), Adective Brain Lab Talk Series (2018) 



Illinois State University, Department of Economics (2018) 

College of Europe, European Legal Studies, Bruges, Belgium (2018) 

Ideas42 (Behavioral Insight Team), New York, NY (2017) 

Tel Aviv University, Israel, Coller School of Management (2017) 

Bar Illan University, Israel: Social Psychology Brown Bag (2017) 

The Open University, Israel: Social Psychology Brown Bag (2017) 

The Hebrew University, Israel: Psychology Departmental Colloquium (2017) 

Society for Neuroscience (SFN), Washington DC (2017) 

New York University, the Medical School, Department of Population Health (2017) 

Harvard University. Department of Psychology [Caramazza lab meeting]. (2017). 

The Hebrew University, Israel Department of Psychology, Aviezer lab meeting (2016). 

Tel Aviv University, The Social Psychology Colloquium (2016). 

Tel Aviv University, Sorasky Center for Neuroscience, Hendler lab meeting (2016). 

Brown University, Department of Cognitive, Linguistic, & Psychological Sciences, Cognitive 
Seminar (2013). 

Society for Personality and Social Psychology Annual Meeting: Mental simulation 
preconference (2015). 

Society for Philosophy and Psychology (SPP), Brown University, (2013) 

Society for Personality and Social Psychology (SPSP), New Orleans, (2013) 

Harvard University, Department of Psychology (2012): Cognitive Brain Behavior (CBB) 
departmental seminar. 

Boston College, Department of Psychology (2012) [Young - Kensinger joint lab meeting]. 

Brown University, Department of Cognitive, Linguistic, & Psychological Sciences (2012) 
[Cushman - Sloman joint lab meeting]. 

Duck Conference on Social Cognition, North Carolina (2012)   

Society for Personality and Social Psychology (SPSP), San Diego (2012), CLT pre-
conference.  

Society for Philosophy and Psychology (SPP), Bolder, Colorado. (2012).  

Society for Philosophy and Psychology (SPP), Montreal, Canada (2011). 

Harvard University, The Kennedy School (2011), Judgment and decision-making workshop 
for public policy students. 



Harvard University, Department of Psychology (2011) Concepts seminar. 

Law, Institution and Human Behavior, Squaw Valley Conference (2011).  

Harvard University, Department of Psychology (2010) [Mitchell lab meeting]. 

Harvard University, Department of Psychology (2009) [Greene lab meeting]. 

MIT, Department of Neuroscience (2009) [Kanwisher lab meeting].  

Albert Einstein College of Medicine at Yeshiva University, New York (2008) [Sussman lab 
meeting, Department of neuroscience].  

Society for Personality and Social Psychology Annual Meeting, San Antonio, TX (2011). 

Society for Personality and Social Psychology Annual Meeting, Las Vegas, Nevada (2010). 

Cognitive Neuroscience Society, San-Francisco, California (2009). 

Vision Science Society 8th annual meeting, Florida (2008).  

Social and Adective Neuroscience conference, Boston (2008). 

 

Teaching and Mentoring 

 

Classroom Instruction 

Introduction to Marketing, Tel Aviv University, annually 2019-present 

Thinking about the social world, Brown University, annually 2015-2018 

Nudge, Brown University, annually 2015-2018 

Introduction to Human Cognition, Brown University, 2018 

Styles of thoughts, Harvard University, 2012-2018 

Psychology live, Harvard University, 2012-2014 

Intergroup Relations, Harvard University, 2012-2014 

Senior Seminar, Harvard University, 2012-2014 

 

Mentoring 

M.A. Students Supervised 

Assaf Gophna, 2025- Tel Aviv University.  



Tatiana Rubinstein, 2020-2023, Tel Aviv University. Thesis Title: Complexity as a Gender 
Cue  

Yahel Elimeleh, 2021-2024, Tel Aviv University. Thesis Title: How visual imagery adects 
financial decision-making. 

Dafna Ironi, 2020-2022, Tel Aviv University. Thesis Title: Choosing to help without a doubt - 
How involvement and global neediness perception moderate the opt-out edect in 
donations. 

Sumru Tufekcioglue, 2008-2012, New York University. Thesis Title: The edect of 
psychological distance on preference for pictorial and verbal means of communication 
Name of academic institution:  

 

Honor Students Supervised 

Kate Deorazio, 2010-2012, Harvard University. Title of thesis: Visual versus verbal 
information processing influence financial decision-making 

Anne McKenna, 2010-2012, Harvard University. Title of thesis: Verbal and Visual 
Representation of Primary and Secondary Emotions 

Rena Wang, 2010-2012, Harvard University. Title of thesis: Psychological distance and 
perspective-taking in intergroup conflict 

Emily Sid, 2016-2018, Brown University. Title of thesis: The Medium of the Message: Do 
Emojis Make Us Less Powerful? 

 

Service: Ad-hoc reviewing 

International Journal of Research in Marketing 

Social Cognitive and Adective Neuroscience 

Journal of Personality and Social Psychology 

Cognition 

Cognitive Science Conference 

Journal of Experimental Psychology: Learning, Memory, and Cognition 

Emotion 

Journal of Economic Psychology 

Social Neuroscience 

SPP conference 



Journal of Experimental Social Psychology 

Neuroimage 

Social Psychological and Personality Science 

Psychological Science 

ISF (Israeli Science Foundation) 

Advances in Cognitive Science 

Advances in Methods and Practices in Psychological Sciences 

Journal of Consumer Behaviour 

Personality and Social Psychology Bulletin 

Association of Consumer Research (ACR): proposals reviews 


