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ABSTRACT
Drawing on the agency theory and the female leadership literature, we examine how women family member
involvement in corporate governance may influence family firm performance. We use longitudinal data of
S&P1500 publicly-traded firms in the U. S. manufacturing industry between 1996 and 2013. We find that
the presence of women family members improves family firm performance, particularly at higher levels of
family involvement in ownership, management, and board of directors, and/or when the business is passed
onto second- or later-family-generations.
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